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Owned by Danone

Worldwide leader of the natural mineral
water market

Sold in more than 140 countries
Supporting sports for many vears

Luxury high-end product in terms of
quality and brand positioning

Associated with high-end brands for
capsule collections (Elie Saab, Kenzo,
Alexander Wang, Christian Lacroix, Virgil
ADblon]

Luxury SPA-resortin France: EVIAN
N==10I0d )



1.5 DIIONS liters per vear

40 70 sales made in France

12.6 MIIlIONS netincome (2017)




EVIAN STRATEGY

Creative content

Consistent image, content and
message

Worldwide reach

Powerful digital communication

Focus on C5SR
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Fans data collection for profiling and future
commercial use

Improve fanzone experience to stand out more
among other GPs

INncrease brand and top-of-mind awareness

Connect the two brands in the customer’'s minds
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ReLIABILITY  QUALITY INNOVATION
FRENCH EXCELLENCE

HIGH-END
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1. Constant and widespread presence of the
brand in order to reach as many fans as
pOsSsSible and strengthen top-of-mind
awareness
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2. Unique marketing campaign
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#LIVEYOUNGBEFAST

N~
( TICKETING & HOSPITALITY ) I S The S tronch sErtE g
Grand Prix de France 2020
,F % 230D | 4H | 17M
f Wi in OFFICIAL TICKETING NEWS PRACTICAL INFORMATION THE FRENCH GRAND PRIX FREQUENTLY ASKED QUESTIONS 8 | &

1 Segui \)
N y,

Formula1 @
@F1

The Official Formula 1® Account. F1 TV is here! Get
closer to the action: F1l.com/TVAccess

sto 2009

66 Following 4.245.944 Foll

Nessuno dei tuoi fol lo segue

Schedule Circuit
Tweet Tweet e risposte Contenuti Mi piace

y, ; French Grand Prix 2020
Y. 6-28 JUNE

MO Rl 26-28 JUNE
21) CE A

Formula1& @F1-5Im

A country with a rich history in F1 RACE REVIEW

An iconic venue

A Hamilton masterclass, as Leclerc pushes Bottas
hard

Incredible fans

Plus other reasons why race weekend in
Brazil is so special &

Lewis HAMILTON 1:24:31.198

Valtteri BOTTAS +18.056
#BrazilGP & #F1

=6 =0

s Charles LECLERC +18.985

RESULTS > HIGHLIGHTS >
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3. Offering unique experiences that improve
the F1 weekend offer for all the fans that
arrive at the circuit everyv vear






CREATION OF A
SPECIAL EDITION
PRODUCT THAT
FEATURES THE
FAMOUS PAUL
RICARD CIRCUIT
LINES




LIVE YOUNG
FRENCH GP
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BARE NECESSITIES

LIVE YOUNG
EVIAN

CAPSULE T-SHIRT COLLECTION




TIRE CHALLENGE "BE A F1 MMECHANIC”
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Media coverage of the event (humber of articles/mentions])
Online - communication campaign

« Traffic variation

« ENngagement and follower’'s variation

Offline - onsite activities

 Stand visitors humber, questionnaires completed, bottle
given out,....

« Sales variation of the product
« Feedback (questionnaires after the event]
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Corner stands
Posters
Cardboard cutouts
Banners and flags

Evian hosts/hostesses
iNn the fan-zone

Presence on French
GP website

=t

Central brand area

Special edition bottle
(glass and reusable)

Plastic flags with the
lOogo

Tire challenge “Be a F1
mechanic”

Presence on F1
website

Presence on F1 social
media accounts

=t

Evian as exclusive
water of the French
GP

Lottery to win
paddock and pit lane
tour

Naming of the concert

VIP lounhge branding
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EXPERIENCE

Free-for-all branded ear protections

Lottery to win a lap on the safety car on the circuit
F1 driving simulator

VIR experience “Safe behavior on the road”

Charity silent auction
F1 two-seater weekend - Winfield Racing School
Memorabilia sighed by drivers






