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‘0720 DIRECT

TELECHARGEZ
L'APPLICATION
BFM MARSEILLE
PROVENCE

L'INVITE DE BONJOUR MARSEILLE

UNE AGENCE POUR FAIRE RAYONNER LA PROVENCE

Marseille : une quarantaine de mineurs isolés ont eété accueillis dans

I'eglise Saint-Ferreol ce mardi pour y passer la nuit (La Frovence)


https://www.bfmtv.com/marseille/replay-emissions/bonjour-marseille/bouches-du-rhone-les-objectifs-de-one-provence_VN-202310180152.html

Exams : students challenge with me

Marseille Provence e-Reputation Managing Oneself : your E-Reputation

* Group workshop

Individual work

* How to improve Marseille
Provence E-Reputation ? How to improve your student E-

Reputation ?

SAe +Media Planning



Pampelonne Organisatior

Aurelie Fersing st o

Global Sponsoring Director, B to B Marketing and International
Relations Manager = KEDGE Business School

community mangger, Photnsrnph&.
& intervenante en ﬁafketing & communication

Karla Fiteni - st
Community Manager, Photographe & intervenante en
marketing/communication Free-lance we

E KEDGE Business School

. a =

wence-Alpes-Cote d'Azur, France - Contact info

larsenl

1]

RN+ rannartinne

Lionel Maltese

Maitre de Conférences @AMU - Professeur Associé @KedgeBS -
Consultant Sport Business - Observatoire international en
management du sport #0IMS @universitelaval #Quebec #Canada

ter Marseille Metropolitan Area - Contact info

at

:onnunity mandger, photosmphe, UGG
intervenante en nnrketmg, communication & evenementiel

ornella@b ommunication.fr

o @bichellescommunication

(o
Ornella Le Gal =

Community Manager, Photographe, Intervenante & UGC @

rovence-Alpes-

- =

en ote d'Azur, France - Contact info

s - 500+ connections

[i¥]

Aix-Marseille Université

IAE FRANCE - Ecoles
Universitaires de
Management

IAZ

‘D IUT d'Aix-Marseille



ROD MILLER

Best Selling Author & Local Marketing Expert

From Reputation to E-

Reputation management MARKET'NG

* E-Reputation : Reputation on line |

* E-Reputation = referencing + public relations + social
networks + sensemaking

THE COMPLETE GUIDE TO ONLINE REPUTATION
* We are social = on line scanning ! FOR SMALL & LOCAL BUSINESS

“Your Online Reputation is a
Critical Business Asset”

g‘ * e * Rod Miller
‘_*BEST szu.'aﬁ_*

' Your Name

Everything You Must Know About
Managing Your Online reputation




Success in the knowledge economy
comes to those who know
themselves - their strengths, their
values, and how they best perform.

Peter Ferdinand Drucker - managing oneself

arandomquote.com
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