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Sport business life cycle to build a sustainable brand
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« Relational » Business Model
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« Reputational » Business Model
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Cultural Business Model
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Tim Duncan
The quintessential glue guy 

By Shane Battier The Players’ Tribute 2016

Feb 18, 2016











Asset orchestration refers to the managerial 
search, selection, and configuration of 

resources and capabilities. 

The term intends to convey that, in an optimal 
configuration of assets, the whole is more 

valuable than the sum of the parts.
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